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ESG stands for environmental, social and 
governance. These so-called pillars represent the 
three main topic areas that companies are expected 
to report upon as part of a drive to sustainability as 
we move forward.
While research published at the back end of last 
year identified that Ireland's biggest companies are 
prioritising ESG issues, often recognising it as a 
crucial key performance indicator, it would be easy 
for smaller businesses to wonder why it is a priority 
and even what it is and why it does matter to them.
While I will start with the regulatory imperative, I 
want to add that ESG matters because embracing it 
is the right thing to do!

Regulation
The EU Corporate Sustainability Reporting Directive 
(CSRD) became law on 5 January 2023. Starting with 
large public bodies, reporting on ESG performance 
will begin from 2025 for financial years starting on or 
after 1 January 2024. For the many SMEs in our 
automotive sector, this same ESG reporting is due 
from 2027 for financial years beginning on or after 
1 January 2026. However, "micro" companies with 
less than 10 employees or less than €20M in 
turnover are currently excluded from the mandatory 
sustainability reporting.
Having covered the heavyweight 'must,' I want to 
expand on ESG briefly and why I think it matters.

Environmental 
The critical question is how a company's approach 
impacts the environment. Climate change, pollution 
and waste are prominent issues. Others include 
using fossil fuels, using or managing water and 
other resources, pollution levels, hazardous materials 
and their disposal, and a business's carbon footprint.
On the positive side are steps that mitigate harm to 
the environment, such as switching to renewable 
sources of energy/fuel, conserving resources and 
minimising pollution and committing to a 
carbon-neutral stance or reducing your carbon 
footprint.
In this issue, we will see a dealer taking positive 
action in this regard.

Social
Social factors, internally and externally, include; 
diversity and inclusion in action, fair and equitable 
living wages, safe and healthy working conditions, 
training and development, employee engagement, 
and respect for human rights.
As an employer, we want Bluestone to be a great 
place to work and progress, where diversity is 
embraced and where, as you will see in our support 
for International Women's Day, we celebrate that 
diversity among other initiatives. It is all part of our 
plan to recruit and retain the best talent.

Governance
Respect for the spirit and letter of regulation, 
including but not limited to; tax strategy and 
accounting standards, shareholder rights, 
compensation of employees and board executives, 
diversity, fraud, bribery and corruption, ethics and 
values. For us, integrity in everything we do is 
everything and shapes our brand's reputation.

The Right Thing to Do
Embracing ESG consciously is the right thing to do. 
Even now, we see the benefit of 'doing the right 
thing'. Our customers, team members, and investors 
are more socially and environmentally aware than 
ever before. The commitment to environmentalism 
is gaining momentum. Putting our hand up to 
support these trends makes logical and emotional 
sense.
Being kinder to one another and our planet is an 
absolute win-win for our brand reputation and our 
cost base, at the very least. Looking ahead, it will be 
crucial to sustaining our growth. It is not a change 
we take for granted, but it is one we are committed 
to enhancing measurably. Our next step is building 
on our current ESG approach by developing 
appropriate metrics.

Best Wishes
Donal

Donal Donal Murphy
Managing Director
Bluestone Motor Finance

‘ESG’ and Why it Matters 

DONAL’S
DIARY



How do you handle stress?
Hang out with my partner Tatiana 
and daughter Lily and the hilarious 
things Lily comes out with. Listen 
to my favourite music
and catch up
with family and
friends. The odd
trad session
in my parents
house with all
the family,
who are all
musicians.

Who has been the biggest 
influence in your life?
Our Daughter Lorena who 
unfortunately passed away. 
She taught me so many very 
valuable lessons which include 
kindness, love, strength, 
empathy, generosity . To do as 
much as you can to help others 
in need without expecting 
anything in return. Everything 
we do is in her honour. 
#OperationLorena

What adventures are
on your bucket list?
Sail around the Greek
Islands for a while.
See the Northern Lights
in Iceland. Do a few laps 
around a formula one track 
with ‘Checo’ Sergio Perez.

Is a jaffa cake a biscuit or a cake?
Definitely a biscuit. We put them in 
the fridge in the office
which I thought was
a bit weird at first but
now I wouldn't have 
them any other way.

If you could interview a famous 
person, who would it be and why?
I would love to interview Peter Kay. 
I love his sense of humour and 
jokes. He could lift any person’s 
spirits, he cracks me up so much 
although Colin’s jokes in the 
office are quite good too.

Name:

Tom Fay

Job Role:

Senior Finance 

Assistant, Lending

Time at Bluestone 

Motor Finance:

10 Years 8 months

60 Seconds with...Tom Fay
What attracted you to work at 
Bluestone Motor Finance?
When I joined many moons ago it
was all new and exciting. That's what 
attracted me initially but now I would 
say it's the people. Without any doubt, 
we have a great group of people .

If you could choose one song to 
play every time you walked into a 
room, what song would you 
choose and why?
‘The Man’ by the Killers for all people 
who suffer from mental health 
issues. I would play this everyday in 
solidarity, lift them up on their feet 
and encourage them to  never 
give up #GetMenTalking 
#GetWomenTalking #LetsAllTalk 
#OperationLorena

What do you like about working 
with Motor Retailers?
Relationship building, I have 
made some great friends through 
dealing with Motor Retailers. No 
day is ever the same and each day 
has its own challenges which 
keeps my job interesting. 

My greatest extravagance was...
7 Day Trip to Las Vegas
in a Penthouse Suite
overlooking the Bellagio
Fountain, while hanging
out with Calvin Harris and
no I wasn't dressed up as
Alan from the Hangover.
I'm not saying anymore
about this because what
happens in Vegas stays in Vegas! 



Q: What’s in store for your 
customers on the new site? 

We wanted to do our part for the 
environment, while continuing to 
bring our customers the cars 
they love. One of the most 
exciting developments 
customers can expect to see 
is the increasing availability 
of electric and hybrid 
vehicles. As more customers 
seek environmentally friendly 
options, we’re working hard to 
source and provide a wider 
selection of electric and hybrid 
vehicles to meet those needs.  

We offer a wide variety of choices 
with 400 cars in stock, including 
online purchasing options and 
nationwide delivery.We pride 
ourselves in providing great 
customer service in a friendly 

environment and as we develop 
our business further our team is 
encouraged to personally 
develop, with our continuous 
focus on professional 
development and the wellbeing 
of our employees. Focusing on 
these areas ensures that our 
customers know that they are 
being looked after by a business 
that looks after their staff. 

Q: Your business’ Electric 
Vehicle (EV) credentials are 
well-established, how do you 
see the year ahead for EVs and 
are there any trends?

EVs are becoming increasingly 
popular as people become more 
concerned about the 
environment and look for ways to 
reduce their carbon footprint. 
This is leading to a shift, with 

more manufacturers introducing 
new models and expanding their 
EV line-up. One trend that's 
emerging is the growth of 
online sales for EVs. Many 
manufacturers are now offering 
direct-to-consumer online sales, 
allowing customers to configure 
and purchase their EVs from the 
comfort of their own home, 
making the buying process more 
convenient and streamlined. 
Another trend is the increasing 
investment and availability of 
charging infrastructure, making 
it easier for EV owners to keep 
their vehicles charged and 
driving for longer distances. 

As EVs become more common, 
there's also a growing market for 
used EVs, an area we have focused 
on to secure supply. As with 
traditional vehicles, buying a used 
EV can be a cost-effective way to 
get into an EV. We've been 
working hard to bring our 
customers an extensive range of 
EVs to meet this growing demand.

Q: Are you seeing a particular 
brand/model become 
increasingly popular? 

EVs have become increasingly 
popular among consumers, and 
certain brands and models have 
seen significant growth in sales. 
Tesla, for example, has become 
one of the most recognisable EV 
brands and their Model S, Model 
X and Model 3 have all seen 
strong sales.

Energy-efficient design: Building is designed to minimize energy 
consumption, includes proper insulation, energy-efficient windows 
and using passive solar design principles. 

Efficient Heating Ventilation & Air Conditioning systems: 
Designed to be as efficient as possible. This involves using efficient 
heating and cooling systems, such as ground-source heat pumps 
and air-source heat pumps. 

Energy-efficient lighting: LED lights are used throughout the 
building to minimise electricity consumption. 

Water conservation: Low-flow toilets and faucets are used to 
minimise water consumption. 

Material selection: Building materials were selected with the goal 
of minimising their environmental impact - 
Recycled/Recyclable/Renewable materials. 

Q: You’ve created a near-zero 
-emissions building for your new 
site in Ballymount, tell us more...
We’ve opened a new 
one-of-a-kind development that 
exceeds leadership in energy and 
environmental design standards, 
making our new home the 
greenest it can be. To achieve a 
near-zero-emissions building, it 
was essential to focus on 
reducing energy consumption 
and replacing fossil fuels with 
renewable energy sources:

Reaching into the future
The Bluestone team recently visited Kylemore's 
impressive new site. We took the opportunity to 
catch up with David Gorey, Kylemore's Business 
Improvements Manager, to find out more...



Other automakers have been 
making significant investments 
in EVs, and we're starting to see a 
wider range in the market from 
brands like Peugeot, Ford, and 
Nissan, to name a few. The 
popularity of EVs is likely to 
continue to grow, as awareness 
of their benefits increase and 
technology continues to 
improve. 

In addition to EVs, other brands 
and models that have seen 
growing popularity include SUVs 
and crossovers, which offer a 
balance of versatility, 
performance, and fuel efficiency. 
Luxury brands like 
Mercedes-Benz and BMW have 
continued to be popular among 
consumers. 

Overall, the popularity of 
different car brands and models 
can be influenced by a variety of 
factors, including changing 
consumer preferences, 
technological advancements, 
and market competition. 

Q: Why did you decide to move 
to become a low-carbon 
retailer? 

Many factors were taken into 
consideration when we chose to 
develop our new sustainable 
showroom. One of the main 
reasons is environmental 
responsibility. As concern about 
climate change and 
environmental impact grows, 
many businesses are 

recognizing the need to reduce 
their carbon footprint and take 
steps to operate in a more 
sustainable manner. 

There are also economic benefits 
to becoming a low-carbon 
retailer e.g. reducing energy use 
and waste can help to lower 
operating costs and improve 
efficiency.

Becoming a low-carbon retailer 
can also be a way to differentiate 
a business in a competitive 
marketplace. As consumers 
become more conscious of 
environmental issues and look 
for ways to reduce their own 
carbon footprint, they may be 
more likely to support 
businesses that share their 
values.

By taking such steps to 
reduce our carbon footprint 
and operate in a more 
sustainable manner, we are 
doing our part to help to 
create a more sustainable 
future for us all. 

Q: Do you plan to go fully 
carbon neutral and seek PAS 
2060 Certification?

Our Climate and Sustainability 
policy is extremely important to 
us. Moving to our new 
purpose-built NZEB building 
encouraged us to move to a 
paperless operation as part of 
our policy.  We’ve set and 
maintained high standards 
across the board and as we 
develop our business even 
further we plan on becoming 
accredited through PAS 2060.
We see ourselves as market 
leaders in this area in terms of 
independent dealerships and 
we’re happy to offer advice to 
others seeking to do the same.

Q: Kylemore Cars and Bluestone 
Motor Finance have been 
working together for six years 
now, how do we make finance 
easy for you and your customers?

Deciding on a new car is an 
important decision and so too is 
how to pay for it. Bluestone’s 
process is fast and reliable 
for both the customer and 
for us here in the dealership. 
Documents can be uploaded at 
ease and customers can avail of 
eSign. Digital documents are the 
future and this is what we want 
as part of our climate and 
sustainability policy.

It’s also great to be able to offer 
terms of up to 72 months, on 
some vehicles, which makes a 
dream car more affordable.   

Bluestone are always on hand if 
there are any issues, which are 
quickly resolved ensuring an 
extremely quick payout structure. 
This results in being fully paid 
within a short time of signing 
and submitting loan agreements 
- Getting our customers on the 
road as quickly as possible. 

Q: What is your favourite thing 
about working with Bluestone?  

We operate our business with a 
huge focus on customer service 
and satisfaction and it’s great to 
work with another company that 
operates at the same high level. 
The Bluestone team provides 
decisions in minutes and if we 
have the customer’s documents 
ready, our customers can be 
behind the wheel of  their new 
car within an hour of choosing it. 
This is vitally important for us as 
we operate our business on mass 
volume which means we cannot 
have our sold cars waiting days 
for the customer to pick up.  

The speed and expertise 
that Bluestone provides 
is second to none and we 
are very happy with the 
service provided which 
puts them ahead of 
other financial 
institutions. 

David Gorey, Kylemore Cars
Business Improvements Manager
and Stacey O’Connor, Bluestone 
Motor Finance, Head of Marketing



Bluestone - the motor finance people

We’re working 
on Saturdays
in March*

Making finance easy for you

*Closed Saturday 18th March 2023

A fantastic night was had by all    
at the SIMI Annual Dinner 2023

Introducing  
the new AML 
verification 
guide from 
Bluestone 
Motor Finance
Check out our new guide 
helping you to easily identify 
our list of acceptable proofs.

Simply scan the QR code 
below or you can alternatively 
access the guide on your 
Bluelink dashboard. It was great to catch up with some familiar faces and meet 

other members for the first time.
Massive congratulations to all of this year's winners and       
those shortlisted.

AML - ID Verification

All proofs must be uploaded as one pdf

List of Acceptable Proof of Identification

All proofs of documentation must include a statement ‘Originals Sighted’ with the signature and date of the 

person who sighted the same.

Current Passport

Current EU Drivers Licence

Current EU National ID Card - Must have a photograph and Date of Birth 

Note: All of the above must be valid and in date 

List of Unacceptable Proof of Identification

Temporary Residency Card 

Public Service Card Issued by the Department of Social Protection 

Travel Visa 

National Bureau of Immigration Card 

International Drivers Licence 

ML10

Age Card

General Work/Staff ID Card

Any Out of Date Documentation 

Note: This list is not exhaustive and Bluestone reserves the right to decline any documentation received. 

Photocopies of ID documentation must be clearly legible. Documents must be copied on both sides. It is 

recommended that photocopies of ID be zoomed by 40% in order to ensure that facial details are not blurred. 

Please note that if the customer’s name or address detailed on the proposal differs from the proposal name or 

address and hasn’t been picked up in the initial CCR report ran at the underwriting stage, further checks may be 

required. This may result in a change to the underwriting decision. 

BMFI AML 0223.

Bluestone Motor Finance (Ireland) DAC is regulated by the Central Bank of Ireland

Unit 18 Northwood House, Northwood Business Campus, Santry, Dublin 9.

List of Acceptable Proof of AddressAll proofs of documentation must include a statement ‘Originals Sighted’ with the signature and date of the 

person who sighted the same.

Original/ Electronic Utility Bill - Gas/ Electric/ Landline/ TV Licence/ 

Mobile/ Waste/ Household ChargeFinancial Institution Statement - Bank or Credit Card StatementsActual Insurance Policy Documents - Household/ Life/ Motor/
Health such as VHI, Laya etc
Motor Tax Certificate
Revenue Commissioners DocumentationNote: All of the above must be dated within the last 3 monthsList of Unacceptable Proof of Address    P60

    Payslip

    Any document stamped that is not to be used for ID purposes or not to 

iiibe used other than for public service reasons    Any Out of Date DocumentationNote: This list is not exhaustive and Bluestone reserves the right to decline any documentation received.

Caution should be exercised when accepting printouts (eStatements) from the internet. These documents 

should be examined for alterations/anomalies etc. and must not be accepted if there is any doubt as to the 

authenticity of the document. 
Please note that if the customer’s name or address detailed on the proposal differs from the proposal name or 

address and hasn’t been picked up in the initial CCR report ran at the underwriting stage, further checks may be 

required. This may result in a change to the underwriting decision. 

AML - Address VerificationAll proofs must be uploaded as one pdf

BMFI AML 0223.

Bluestone Motor Finance (Ireland) DAC is regulated by the Central Bank of Ireland
Unit 18 Northwood House, Northwood Business Campus, Santry, Dublin 9.

SCAN ME

Happy
St Patrick’s Day
from all the
team at
Bluestone 
Motor Finance

Kevin Egan,  Kevin Egan Cars
Joyce Leyden,  Phillippa Doran

Amy Lowth,  Barry Corless, Airport Cars

Stephen Bourke,  Donal Murphy,
Stacey O'Connor

Jessica Lee,  Amy Lowth,
Stacey O'Connor,  Siobhan Redmond



#EmbraceEquity was this year's International 
Women's Day theme, which took place on March 
8th. The day may be behind us now, but on the basis 
that embracing diversity, equity and inclusion should 
never be just a single-day focus. We wanted to share 
this article by our Marketing Executive, Mrinalini 
Ahluwalia, better known as Lini, on why International 
Women’s Day is so important in India highlighting 
the positive change.

A report by UNICEF highlights how across India, 
gender inequality results in unequal opportunities, 
and while it impacts the lives of both genders, 
statistically, it's girls that are the most disadvantaged. 
"There has been a change for the better in recent 
years. However, it remains true that many women 
are still fighting for their fundamental rights. Factors 
like race, religion, political and social background, 
awareness of gender biases and many more are 
responsible for this differentiation.  

Growing up, I recall my mother asking if she could 
return to her teaching profession after having kids. 
Many people questioned her, 'why do you want to 
work? You now have kids to take care of.' Societal 
pressure has strengthened the stereotype that 
women must take care of household duties while 
men should work and support their families 
financially. As a teenager, I'd ask my family -        

'What if there was no male figure in the            
family? Who's supposed to look after the 
finances?' A mindset still heard today is,          
'If people back in the day could live like this, 
why do you want to change it?'.            
In my view, if people never objected to it, that 
doesn't mean it was right. 

I have been blessed that gender equity has been one 
of the core values in my house. My parents never 
differentiated between a son and a daughter for 
household work or freedom for education. Education 
has also been a crucial area of inequality. Girls were 
often asked and forced to finish school once they hit 
12+ years to either get married or be taught 
household work. Whereas, boys were allowed to 

choose for themselves how long they wanted to 
study. Historically nobody talked about or gave 
importance to the mental pressures that a woman 
could endure. 

I'm proud to say that awareness of women's rights in 
India is now a MUST. By challenging societal, gender 
and religious barriers, women are now given equal 
rights to live their life on their terms. They have equal 
professional opportunities like men, schools are open 
and available for all the kids, sanitation requirements 
are met and much more.

International Women’s Day 2023 
#EmbraceEquity 

An International Perspective

Read the full article by 
scanning the QR code

The celebration of International 
Women's Day in India now

encourages more men to learn and be 
fully aware of women and equality
previous taboo issues are being 
discussed openly
awareness about breast cancer, 
menopause, and other aspects of a 
woman's life
breaking the myth that gender is not a 
deciding factor in the workplace. 
Performances speak louder! 

Mrinalini Ahluwalia
Marketing Executive
Bluestone
Motor Finance



T: 01 644 8951    E: info@bluestonemf.ie    W: bluestonemotorfinance.ie
Lines open: 9.00am - 5.30pm Monday to Friday.  Calls may be recorded.

OOTB 0323

Bluestone Motor Finance (Ireland) DAC is regulated by the Central Bank of Ireland
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Key economic data summary
as at 01/03/23

Consumer Confidence (Feb)*

Annual Inflation CPI (Jan)†

Annual Inflation HICP (Jan)†

Unemployment Rate (Feb)†

55.6%

7.8%

7.5%

4.6%

Up from 55.2 in January

Down from 8.2% in December

Down from 8.2% in December

Up from 4.4% in January

*Source: KBC Bank  †Source: Central Statistics Office

Economy to grow faster than 
expected but consumers will 
still feel price pinch
27/02/23.

The Irish economy is set to grow faster 
than expected this year, but 
households and businesses could face 
more price pressures, according to 
Ibec.

In its latest economic outlook, Ibec 
forecasts the economy will expand by 
3.6% this year, an increase on its 
November prediction of 2%, as a 
prolonged recession in Europe is now 
“unlikely”.

Consumer Confidence - 
February sentiment hints at 
underlying improvement - 
Credit Union Consumer 
Sentiment Index
24/02/03

Irish consumer sentiment rose 
fractionally in February, the fourth 
improvement in the Credit Union 
Consumer Sentiment Index in the 
past five months. The modestly 
improving trend in confidence of late 
hints that the country may have 
moved past ‘peak fear’ in relation to 
consumers concerns around 
cost-of-living pressures and the 
threat of markedly weaker economic 
conditions.

However, the February reading also 
suggests that while concerns may be 
easing, there is absolutely no sense 
that they have ended. The sentiment 
survey clearly signals that Irish 
consumers remain cautious and 
constrained in their spending power. 
So, the February data suggest that a 
significant fear factor remains a key 
influence on Irish consumer 
sentiment. 

01/03/2023

February new car registrations up 9.9%
- source SIMI 01-03-23

New car registrations for the month of February 
were up 9.9% (13,161) when compared to February 
2022 (11,971). Registrations year to date rose 9.4% 
(40,476) on the same period last year (36,985).

Light Commercial Vehicles (LCV) increased by 12.8% 
(2,585) compared to February 2022 (2,291) and year 
to date were up 11.0% (8,152). 

Imported Used Cars saw a 4.9% (3,990) increase in 
February 2023, when compared to February 2022 
(3,805). Year to date imports fell marginally 0.9% 
(7,776) on 2022 (7,846).

For the month of February 2,219 new electric 
vehicles were registered compared to 1,614 in 
February 2022 (+37.5%). In the year to date 5,893 new 
electric cars were registered in comparison to 4,311 
on the same period 2022.

Electric Vehicle and Plug-in Hybrids and Hybrids 
continued to increase their market share, with a 
combined market share of 41%. Internal 
combustion engine type vehicles remain dominant 
with petrol accounting for 32.48%, Diesel 23.32%, 
Hybrid 19.16%, Electric 14.56% and Plug-in Electric 
Hybrid 7.59%.


